Pioneer
for a Digital Future

Digitizing the German economy offers plenty of potential for increasing prosperity. With its technologies, Huawei is an

SMART CITY SOLUTIONS

Huawei already provides the infrastructure in many areas
in the form of loT platforms and data centers for complex
smart city concepts and creates the foundation for an
ecosystem of partners that enables efficient, eco-friendly
organization of urban areas. For example, Huawei is
working in Gelsenkirchen on one of the first larger model
cities for smart city solutions in Germany.
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important partner, as a DIW Econ study reveals. Based on the importance of technology products, the company has a
significant impact, which also promotes Germany’s competitiveness.
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Source: DIW Econ and information from Huawei.

Source: Calculations by DIW Econ based on information from Huawei and

Statistisches Bundesamt (2018).
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